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What does
“Service.-as.a - Service. mean?

We've built a platform that can shape the world for
the better.

Welcome to VidMob Gives inaugural Zine. With the help of
VidMobbers from across the globe, the pages you're about
to read encompass how each and every one of you has

peen able to help aadress critical iIssues that impact us all.

VidMob Gives levels the playing field for nonprofits by
democratizing access to powerful and effective creative.
With fairness and equity at the heart of everything we do,
we work to empower nonprofits and help them achieve
meaningful, measurable impact in the world.

Our hope with this Zine is to make sure you know how we
can, and are, using our platform to make the world a better
blace. Not just because we want to, but because we have
a responsibility to. In this Zine, you will see stories from

throughout the year, and across the 1/ UN Sustainable
Development Goals (more on that inside), in one easy-to-



read and shareable place. As you flip through the digital
pages, take a moment to reflect on how much VidMob has
accomplished over the last year. With any luck, 1t will make
you smile and remind you that we work at a purpose-
driven company.

This Gives Week, we ask that you show your support by
clicking through each page, and each link, to learn about
the Inspiring organizations we've been able to support
through your direct and indirect involvement. We ask that
you join us—remotely or in-person—for one of the many
volunteer and take-action activities scheduled this week.
And perhaps most importantly, we ask that you reflect on
now you can use your unique skills and interests to help us
make the world a better place in 2023.

“We don't accomplish anything in this world alone... and
whatever happens is the result of the whole tapestry of
one’s life and all the weavings of individual threads from
one to another that creates something.” - Supreme Court
Justice Sandra Day O'Connor

Sincerely, your social good crusaders.
Mona and Burr



What does
VidMob Gives | yiinie 8
meaﬂ to you? To be able to give back

to the society, a sense

of accomplishment by
helping NGOs, organizations
support their causes, make
the world a better place
through baby steps and
create a positive impact.

l.oren Berrier, SCM

VidMob Gives not only
provides me greater purpose
and meaning in my daily work,
It also means the work | do will
help contribute to positive
change in the world.

Henry Claudy, Jr. Project Manager

VidMob Gives is a fundamental reason why | chose to work at
VidMob. Knowing that the Creative Intelligence and Creator
Network offerings that we boast are not only for paying
customers, but available pro-bono for nonprofits that are
often understaffed and underfunded, really hammers home
the force for good that VidMob can be.

.




Why is working at a
purpose—-driven company
important to you?

L.uke Hall,
Producer

| love that VM values
giving back, we have the
ability to create impactful
work that can help
change lives. And we've
already started doing so!

Ann SRoulsky, Sr. SCA

Working at a purpose-driven company is important to me
because | always feel in alignment with the mission and
values of the company that | show up to everyday. VidMob's
purpose energizes me, motivates me on a tough day, and
fosters a community of supportive individuals within the
organization—it's truly the heartbeat of our company.

&
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Deli Xu, SCM

Life has meaning
only if you do what is
meaningful to you.




Building Hope

in(Brazil)

Seventeen employees from VidMob
went on a service trip to Brazil to
make the lives of two beautiful young
families better. It's hard to quantify
what we did and perhaps calculating
It isn't even necessary. What matters
Is that VidMob showed up.

WATCH NOW



https://www.youtube.com/watch?v=ZF1wewXLgP8
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it was a reminder
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one action can

Kelly Abrams, Sr. Account Executive







Creators
with purpose
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It's almost always very inspiring. Working on
these projects, | realize how impactftul it is when
people come together (often times voluntarily) and
they do some amazing things for a cause. And that,
to me, is really inspirind. | also feel a sense of
purpose and feels dgreat to he a part of it. | really
enjoy the work as well and it feels different from
the usual stulf that | do everyday!

Francis Jose, creator on Santa Cruz Trails - Fundraising




Kelly Abrams works with Heart Math
Tutoring, a math intervention program. She

says, Education is one of the most important
things that can impact someone’s life
trajectory. | get to work with children 1st-5th
grade to help them feel more confident with
math as well as with school in general
and to help build their confidence.”

Burr Purnell sits on the board
and helps with strategy for
Yoga and Sport with Refugees.
This organization provides
access to sports for asylum
_ seekers and refugees to
. Improve their mental health.




Championing

URrainian Creators
: (QINCONTEXT.VIDEQ

qowip

Introducing the InContext
Team — a group of artists
who we partnered with to
make a piece of digital art
that depicted how they
were using creativity during
this challenging time.

READ MORE
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“The tragedy Is apparent,
however the strength,
courage and the

unbroken spirit of Ukrainian
people inspire tremendous
hope for a better future,
where Ukraine

Is free and thriving.”

READ MORE

ASTXNHBTIC(Q®

OBSERVING WORLD REFUGEE DAY



https://www.instagram.com/incontext.video/
https://www.vidmob.com/standing-in-solidarity/
https://www.instagram.com/dariahuxley/
https://www.vidmob.com/championing-creators-on-world-refugee-day/
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Our company’s mission is to further
the UNSDG's, which are the guide rails
for our pro bono work with nonprofits
worldwide. But what are the SDGs?

In 2015, all United Nations Member
States adopted the 2030 Agenda

for Sustainable Development, as a
blueprint for peace and prosperity for
the entire planet. At its heart are the 1/
Sustainable Development Goals (SDGs),
which are an urgent call for action by
ALL countries in a global partnership.

They recognize that ending poverty and
other deprivations must go hand-in-
hand with strategies that improve health
and education, reduce inequality, and
spur economic growth—all while tackling
climate change and working to preserve
our oceans and forests.

LEARN MORE



https://sdgs.un.org/2030agenda
https://sdgs.un.org/2030agenda
https://sdgs.un.org/goals

United Nations Sustainable Development Goals
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I it wasn't for VidMobk's Creative Intelligence tools
and capabilities, we wouldn't have data—driven video
assets 1o share. Were excited to continue working
with VidMob in order to test out own new creative
curiosities, such asincluding human presence earlier
on, word variations, & color contrast.

Tony Morain

VP of Communications

DIRECT RELIEF

VidMob's video assets for this
project saw a 3.4% higher
click-through rate compared
to their account’'s campaign
average; it also accounted for
more than 80% of all video
views, 78% of all video clicks
to the organization’s donation
page, and had a lower cost per
conversion than other video
campaigns: $84 vs $137.

Read the full Good Story HERE


https://docs.google.com/document/d/1RS5V6hiRCFP7hZxeqoLU_LYUnERFIoBX8nJd_3ZT9ic/edit?usp=sharing

Collection of Good Stories Continued

1The campaign
gave us good
insights and
ideas on how we
should approach
our upcoming
campaigns:

Ana Testa

Director of Marketing
& Communications

TECHO US




TECHO

Today over 200 million people live

iIn poverty in Latin America and the
Caribbean without proper homes,
potable water, sewage, or electricity
access. TECHO (teh-choh) is a youth-
led nonprofit working to change that.
VidMob's Creative Intelligence helped
TECHO understand the importance of
focusing on the volunteer experience.

Check out
the full Good



https://docs.google.com/document/d/1RS5V6hiRCFP7hZxeqoLU_LYUnERFIoBX8nJd_3ZT9ic/edit?usp=sharing
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At the time of publication, Gives has

7 Projects

already completed /4 projects in completed

2022 alone, with a total of 361 creative
outputs. And that’s just the beginning - 36 Outputs

| created
there's plenty more to celebrate.
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DIRECT RELIEF

Our videos helped to purchase Emergency Medical Pack bags filled
with supplies and equipment to meet a variety of prevalent disaster-
related medical issues in Ukraine.

Here’s what Direct Relief has @ $15 Inillign

done since the war broke out:
INn financial assistance

") 900+ tons = 400 hospitals
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of medical aid — and clinics received aid




HIV IRELAND

Helped 67 people living with
HIV access HIV Ireland’s Peer
Support Program (an increase of
139% and surpassing their 42%
iIncrease goal).
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BLUE STAR FAMILIES

Helped generate 689 welcome
gift sign-ups and cards for
military families moving this year
to give them a sense of welcome,
belonging, and community.

TECHO

17 VidMob staff traveled
to Rio de Janeiro, Brazil

homes built over
the course of 3 days

people received a safe
new house to call home




Hungry for more
Gives content?
Check out this

VidMob Gives Blog Posts

collection of
Gives blog posts.

(Featured Interview) - National Resources Defence Council (NRDC)
- Players for the Planet

- Recreate Responsibly
- RMI

- The MusicianShip

R . -



https://www.vidmob.com/blog/on-purpose-chapter-1/
https://www.vidmob.com/blog/reflecting-on-black-history-month
https://www.vidmob.com/blog/meaningful-music-in-the-community-how-the-musicianship-is-spreading-justice-and-joy/
https://www.vidmob.com/building-hope-in-brazil/
https://www.vidmob.com/climate-week-in-action/
https://www.vidmob.com/blog/three-months-in-and-leading-a-diversity-workshop/

Earth Day Ronald McDonald House NY

. Healthy Gulf Executive Director,
- Conservation Law Foundation Dr. Ruth B

- National Resources Defence Council (NRDC) r. Rut rOWne

- Players for the Planet (Featured Interview)

- Protect Our Winters
- Recreate Responsibly

» The Recycling Partnership Veterans Day
- Santa Cruz Mountains Trail Stewardship . Blue Star Families
International Day of Peace Women’s History Month
- UN Women USA - Amplify Girls
- Yoga and Sport with Refugees . One Young World
- Impartial - Equality Now
- Reesha - Edna Adan Hospital Foundation
- UN Women
- Komera
International Day of the Girl
- Komera
. Equality Now World Autism Day

- Ad Council

: - Autism Speaks
International Refugee Day

Ukrainian Creator Project:

. Post 1 World Homelessness Week
. Post 2 - Community Solutions
« Post 3

Mental Health Awareness Month
- Rise Above the Disorder (RAD)

On Purpose- all 3 episodes

Pledge 1%: VidMob Joins Pledge 1%



https://www.vidmob.com/blog/celebrating-earth-day/
https://www.vidmob.com/international-day-of-peace/
https://www.vidmob.com/international-day-of-the-girl/
https://www.vidmob.com/standing-in-solidarity/
https://www.vidmob.com/championing-creators-on-world-refugee-day/
https://www.vidmob.com/business-as-a-force-for-good/
https://www.vidmob.com/gaming-for-good/
https://experience.vidmob.com/on-purpose/p/1?utm_campaign=later-linkinbio-vidmob&utm_content=later-28395845&utm_medium=social&utm_source=linkin.bio
https://www.vidmob.com/blog/we-pledge-1/
https://www.vidmob.com/on-purpose-with-rmhc-ny/
https://www.vidmob.com/on-purpose-with-rmhc-ny/
https://www.vidmob.com/on-purpose-with-rmhc-ny/
https://www.vidmob.com/honoring-those-who-serve/
https://www.vidmob.com/blog/strides-to-remember-this-womens-history-month/
https://www.vidmob.com/blog/world-autism-day-and-ads-that-lead-to-access/
https://www.vidmob.com/coming-together-for-world-homelessness-week/
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If you're feeling motivated to get involved with VidMob

Gives or any of our partners, there are lots of ways to
make a difference.

NYC, Chicago, Singapore,
Atlanta, LA, Palo Alto, Austin,
and a remote staff group
are organizing volunteer
and [ake Action activities.

COMMUNITY

SOLUTIONS POWE?Z

. . . PROTECT OUR WINTERS
Working to achieve a lasting

end to homelessness that The Protect Our Winters Action
leaves no one behind. Fund promotes immediate
climate action by helping to get

~ Y climate champions electea.
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() Equality Now % ﬁ DirectRelief

uses the power of the law to
create enduring equality for Where creativity and causes medical assistance
women and girls everywhere.  converge, the Ad Council uses and disaster relief.

the power of communication
to create change.

provides emergency



https://www.instagram.com/adcouncil/
https://www.instagram.com/protectourwinterseurope/
https://www.instagram.com/directrelief/
https://www.instagram.com/cmtysolutions/
https://www.instagram.com/equalitynoworg/

SCOTT HARRISON

Founder & CEO of charity: water

A STORY OF REDEMPTION, \
COMPASSION, AND A MISSION TO BRING
CLEAN WATER TO THE WORLD

THE

HAPPINESS
OF
PURSUIT

Find the Quest that will
Bring Purpose to Your Life

CHRIS GUILLEBEAU

j arvis jay masters

GIVING
WAY TO
HAPPINESS

Stories Ll e )

Lite-Changing Power of Giving

e
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Qives merch

IS now available,
Including merch
from some of our
nonprofit partners.

ORDER HERE



https://vidmob.axomo.com/category/vidmob-gives
https://bookshop.org/p/books/thirst-a-story-of-redemption-compassion-and-a-mission-to-bring-clean-water-to-the-world-scott-harrison/10233588?ean=9781524762865
https://bookshop.org/p/books/the-happiness-of-pursuit-finding-the-quest-that-will-bring-purpose-to-your-life-chris-guillebeau/8630796?ean=9780385348867
https://bookshop.org/p/books/that-bird-has-my-wings-the-autobiography-of-an-innocent-man-on-death-row-jarvis-jay-masters/9005122?ean=9780061730481
https://bookshop.org/p/books/the-giving-way-to-happiness-stories-and-science-behind-the-life-changing-power-of-giving-jenny-santi/10159710?ean=9780399183966

101 on the

environment of

Social Impact

Burr Purnell
Executive Director of Social Good

There is an old adage that |
repeat often:"Give someone
a fish, and they eat for a day.
Teach someone to fish, and
they eat for a lifetime.” From
climate change to global
conflict, to diversity and in-
clusion,ourindustry’s ability
to support important caus-

es and amplify messaging

IS unprecedented. Publish-
ers are not the only mem-
bers of our industry who can
get important content to

audiences on a global scale.
In the US, the Ad Council
playsanimportantroleinde-
livering time sensitive pub-
lic service announcements
toinspire action and change
lives. From information on
COVID to natural disasters,
the Ad Council doesn't just
need our money, they need
our technology and exper-
tise. They need our world-
class creative services, our
media buying prowess, our




targeting data and so much
more. Sending In checks is
Important, and I'm not ar-
guing that we stop writing
checks, but service grants
have the power to deliver
tangible benefits to NPOs
when it comes to amplifying
critical,oftenlifesaving mes-
sages, at a moment's notice.

There are numerous ways
that companies In our In-
dustry can align their work
with the needs of the
world. Some companies In
the digital space are start-
Ing to consider how to re-
duce their carbon footprint
(Scope3d, SeenThis), others
have integrated sustainabill-
Ity directly into their supply
chain. For other companies

(Kargo, Mirriad), committing

to a more diverse and inclu-
sive world has become their
North Star.

I'm an optimist and | choose
to look through the lens of
shared abundance and pros-
perity. Clearly, digital media s
a powerful force. Anqg, like it or
not, our Industry shapes the
information that's delivered
to billions of people every
day. Many of us have started
to think about how it's our re-
sponsibility to use that force
forthebettermentoftheplan-
et and humankind. | have no
doubt that our industry can
drive unparalleled changefor
people and the planet.

Many of us are ready.
Are you?




THANK YOU TO THIE
VIDMOB GIVES TEAM

Burr Purnell & Mona Lipson

+ THE 2027 SUPPORTING TEAM:

Alex Hoeffner, Shannon Chance,
Hayley Milgrom, Luke Hall,

Darci Naftulin, Emma Perkins-dJohnson,

& Nick Zanetis

ZINE TEAM INCLUDES

Nickon Hemati, Hayley Carloni,
Maddie Clark, Livija Dau,
and Jordan Engelke






